


CAUCASUS TOURISM FAIR

CTF’17 – THE MAIN EVENT FOR TOURISM 
INDUSTRY IN CAUCASUS REGION

19th International Tourism Fair is a 3-day 
event being held on 27-29 April, 2017 
at the Exhibition Center ExpoGeorgia 
Fairground in Tbilisi, Georgia. This 
event showcases wide range of various 
services concerning the travel and 
tourism industry and many more related 
products in the Travel & Tourism industry.

Under the constantly developing 
concepts, the exhibition always stays 
in tune with the market. International 
Tourism Fair has served the industry and 
its participants for almost two decades. 
The main goal is to offer participants 
and visitors new content every year and 
present a concept with true business 

value, blending B2B and B2C approaches 
guarantees benefit for participants and 
variety of visitors.

In 2017 Caucasus Tourism Fair will 
present renewed concept and marketing 
campaign, designed to attract maximum 
amount of International visitors, 
especially from Caucasus region. Offering 
traditional events - International Tourism 
Fair and Caucasus MICE, also bringing 
back new successful concept of Tourism 
Discounts Festival for the second time. 
Next year, based on extensive research 
and market demand, CTF is presenting 
newly developed concept of HORECA 
exhibition.   

Product Directory

• International and local travel agencies

• Tour operators

• Hotels and restaurants 

• Travel accessories 

• Adventure tourism

• Eco tourism

• Airline tickets, transport companies

• Business travel

• Banks and insurance

• Consulting services
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WHY EXHIBIT?

BUILD NEW RELATIONSHIPS
• Find and meet direct buyers
• Share information about the company and 

industry with other exhibitors
• Develop and strengthen partnerships with 

local and international organizations

PROMOTE YOUR COMPANY
• Boost your retail sails
• Increase awareness of products/

company/brands
• Develop relationships with corporate 

buyers
• Find and utilize new partnership 

opportunities
• Showcase latest products and 

innovations to the target audience

BUILD AND SHOWCASE COMPANY IMAGE
• Invite your partners
• Communicate brand image through stand 

design and communication materials
• Communicate with government 

representatives

MARKETING CAMPAIGN OF THE EVENT
• Extensive media support and coverage
• Social media campaign
• TV advertising
• Radio advertising
• Direct communication with target groups 

(invitations, e-mails and phone calls to 
target groups)

• Print media advertising

Exhibiting at International Tourism Fair is beneficial for wide range of marketing 
objectives - creating and cultivating partnerships and business relationships, 
gathering information about the market and competition, communicating with the 
concentrated segment of interested visitors and increasing brand awareness, sales 
and overall profit of the company.

Participation in the International Tourism Fair 2017 is a key marketing solution for 
the existing and potential players of pertaining industries, as it gives the participants 
opportunity to:

OUR VISITORS

• Tour Operators  

• Students  

• Tour Guides  

• Hotels and Restaurants  

• Banking and Finance  

• Press and Media  

• Other Tourism Destinations and 
Services  

• Government Officials  

• Transport and Air Travel 

• Foreign leisure and business travelers

• Machinery and Equipment Trade

• Food Wholesale – Shipping and 
aircraft catering

• Students Studying for Tourism and 
Hospitality Industry

• Healthcare, Food and beverages. 
Building and Construction, NGOs, 
Education, International Associations 
and General Public.
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Countries Presented in 2016

• Armenia

• Belarus

• Estonia

• Georgia

• Indonesia

• Latvia

• Thailand

• Turkey

• Ukraine

Proffesional Visitor Distribution

KEY DATA FROM 2016

• 68 companies from 9 countries

• 81.3% of the exhibitors reached their 
goals

• 92% of the exhibitors were satisfied 
with the quality of visitors

• 84% of the exhibitors will participate 
next year

• 3527 visitors

• 70.6% of the visitors were 
professionals in the presented 
industry

• 84% of the visitors found what they 
were looking for

• 31.3% of the visitors were looking for 
a specific product  

• 97% of the visitors will attend 
exhibition next year

Tour operators Students 

Tour Guides 

Hotels and 
Restaurants 

Banking and 
Finance 

Press and 
Media 

Other Tourism 
Destinations and 
Services Transport and 

Air Travel 

Government 
Officials 

49% 13% 9.4% 8.1% 8.1% 3.9% 3.9% 2.9%1%
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MACROECONOMIC OVERVIEW OF GEORGIAN 
ECONOMY

INDUSTRY SPECIFIC DATA

• Evident Growth in investment sector 
in 2014

• 5 % of forecasted growth in output in 
2014

• Continuous growth of export amounts

• Stable, low inflation at rate of 2 % in 
the first half of 2014

• One of the fastest growing sectors in 
Georgia

• Steady growth despite volatility in 
international and regional economy

• Georgia’s tourism agency’s marketing 
campaigns in Eastern and Western 
Europe and China attract more high-

• Tourism sector makes up 5.97% of the 
country GDP

• Total arrivals in 2014 - 5,515,559

• People employed in tourism - 179.000

spending visitors from those regions

• More than 6 milion people are 
expected to visit Georgia in 2016

• Tourism will remain a significant 
contributor to Georgia’s external 
financing inflows

• New direct flights were launched in 
2014 to support inflow of tourists

• Georgia’s tourism policy is aimed at 
attracting more high-yielding visitors

The Free Trade Agreement with the EU, which came into force September 1, 2014, 
set a clear roadmap for the country to further streamline and harmonize economic 
policy towards European standards. Given occurrence and the recent trend of upbeat 
economic data are laying the groundwork for further economic growth.

Following trends and numbers support the forecast that economic growth will be 
stable and sustainable in foreseeable future:
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Exhibition Center ExpoGeorgia is the 
leading exhibition and convention center 
in Caucasus region, as a multi-functional 
business center we combine trade 
fairs with congresses, conferences and 
various other events. 

With 56 years of experience ExpoGeorgia 
is your reliable partner in the Caucasus 

market constantly working to develop 
new concepts and programs. With 
several well-established trade fairs and 
exhibitions we are always in tune with the 
market in Georgia and entire Caucasus 
region.

• Industry Specific Data (2016)

• Tourism sector makes up 5.97 % of 
the country GDP

• People employed in tourism  - 
179.000

• Number of international travelers: 4 
247 735

• The same period last year: 3 925 654

• Increase over the same period last 
year: 8.2%

• Top 5 countries by the number of 
arrivals: Azerbaijan (1 039 450), 
Armenia (943 209), Turkey (868 703), 
Russia (712 856), Ukraine (115 985)

ABOUT US

INDUSTRY OVERVIEW

• Georgia’s Tourism Sector - Inspiring 
Success

• One of the fastest growing sectors in 
Georgia

• Steady growth despite volatility in 
international and regional economy

• Georgia’s tourism agency’s marketing 
campaigns in Eastern and Western 
Europe and China attract more high-
spending visitors from those regions

• Tourism will remain a significant 
contributor to Georgia’s external 
financing inflows

• Georgia’s tourism policy is aimed at 
attracting more high-yielding visitors
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With extensive growth and numerous projects in development it is the best time to 
enter Georgian market, join the exhibition and witness success of your company in 
this new and growing market of business opportunities, with total population of 20 
million in the Caucasus region.

We are making a leap of change in 2017. Presenting renewed concept and marketing 
campaign, designed to attract maximum amount of International visitors, especially 
from Caucasus region. Offering traditional events - International Tourism Fair and 
Caucasus MICE, also bringing back new successful concept of Tourism Discounts 
Festival for the second time. This year, based on extensive research and market 
demand, we are presenting newly developed concept of HORECA exhibition.

Registration Fee – 230 Euro

Includes: entry into the exhibition catalogue, identity cards for participants, invitation 
cards for visitors, general advertising expenses, and administrative expenses.

Equipped Stand – 195 Euro / 1 sq. m. 

Includes: Minimum 9 sq. m. octanorm booth construction, wall panels on 3 sides, 
carpet, and 1 light spot per 3 sq. m., company name, 1 table, 4 chairs, wastepaper 
basket, coat rail, sideboard, general aisle cleaning and security of the pavilion.

Unequipped Stand – 165 Euro / 1 sq. m. 

Includes: Minimum 9 sq. m. octanorm booth construction, wall panels on 3 sides, 
carpet, 1 light spot, general aisle cleaning and security of pavilion

Do not miss your chance, contact us now:
Head of sales department:
Teona Tavadze
E-Mail: tavadze@expogeorgia.ge
Marketing Department:
E-Mail: marketing@expogeorgia.ge

Expo Georgia offers wide range of alternatives to meet needs and preferences of 
each exhibitor, starting with an all-inclusive stand package, which includes furniture, 
carpet, electrics and lighting, or even space only option, if a company prefers to 
design and build the stand by itself.

Deadline for the application is March 27, 2017

PUT THE DATES IN YOUR DIARY

Exhibition Fees And Rates



WE ARE LOOKING FORWARD TO SEEING YOU 
IN 2017!

JOIN 19 YEARS OF FRUITFULL EXPERIENCE AND 

TAKE A LEAP OF CHANGE WITH US IN 2017!

GET NOTICED!

Show Dates: April 27-29, 2017

Venue: Exhibition Center ExpoGeorgia
www.facebook.com/CaucasusTourismFair

www.youtube.com/user/ExpoGeorgia
www.tourismexpo.ge

For Additional Inquiry, Please Contact:
Exhibition Center ExpoGeorgia

118 A. Tsereteli Ave., Tbilisi, Georgia
Tel: +995 32 234 11 00

E-mail: expo@expogeorgia.ge
Web-site: www.expogeorgia.ge


